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Spanish speakers are the fastest growing population in the United States. To realize the full
potential of this largely untapped market: businesses must plan for the impact this will have on
self-service automation; voice user interface designers need to incorporate best practices tar-
geted for these users; and the industry as a whole should offer technology solutions and packaged
applications specific to Spanish as spoken in the United States.
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Hispanics are now the largest U.S. minority,
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2003 at more than $653 billion. And this
unprecedented growth is predicted to continue.
By 2050, one out of every four people in the
United States will be Latino.

Understandably, this increase has affected R U]
call center traffic, making it a key opportunity for Hispanic/Latino
speech automation. However, the business
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